
Redesigned Website:  
www.aapaSEAPORTS.com

A newly redesigned website was revealed in 
November! Check out all of the interactive options, 
the timely content 
and the continuously 
updated feeds!

Get Social with AAPA
Follow AAPA on social media! AAPA is on Facebook 

(facebook.com/seaportsdeliverprosperity), Twitter (@AAPA_
Seaports and @AAPA_Puertos) and LinkedIn. Join the 

conversation today: #PortsUnited, #SeaportsDeliver,  
#AmericaKeepItMoving.

Correction
In the Ports + Politics column in the September issue of Seaports, it was brought to our attention 

by Pat d’Entremont of Nicom IT Solutions that the export status of Canada and Mexico should 
have read: “Canada and Mexico are, respectively, our largest and second largest export markets.”

Waterskiing Santa
Did you know that Santa has a water 

“landing” near The Port of Virginia every 
year on Christmas Eve – and has been 
making this appearance since 1986?

This show in Old Town Alexandria, 
one of America’s first ports, draws about 
5,000 spectators and entails flipping elves 
and reindeer, a 15-minute pre-show including 
The Grinch and his friends like Heatmiser and 
Snowmiser on jet skis, and 30 minutes of dockside time for 
families and children to meet Santa, Mrs. Claus and their 
Merry Crew. The organizer of this annual event, “Papa Noel,” 
who prefers to remain anonymous like the other 50 volunteers 
involved in this event, happens to work in the port industry. 
You might have even met him at the AAPA convention in 
Norfolk recently!

For details, visit www.waterskiingsanta.com.

Top Reads from  
the Last Issue

If you missed the last issue 
of Seaports, which focused on 
Revolutionizing Our Seaports, it isn’t 
too late to check out its most interest-
ing reads. Our online traffic stats allow 
us to share some of the content that 
has intrigued others in the industry. 
All issues of Seaports are online and 
accessible with just a click (or two) at 

www.aapaseaports.com and in our digital ver-
sion: http://bit.ly/SEAPORTSdigital

Most Read Articles Online (Sept. 1-Dec. 1):
1.	 Embracing the Digital Transformation 

Generation
2.	 Not Your Father’s Cranes and Equipment
3.	 Data-Informed Decision Making
4.	 An Enterprising and Ambitious Approach 

to Sustainability

BEHIND THE SCENES»

We Have a Winner!
At the 108th AAPA Annual 

Convention in Norfolk, Va., the 
Seaports Media team raffled off a 
customized bottle of Angel’s Envy 
bourbon whiskey. The winner was 
Sonya Lopez-Sosa, PPM®, chief 
of program management at Port 
Corpus Christi. “I have never won anything!” said the excited Sosa, who was 
also presented with a “Gin & Titonic” ice cube tray by Seaports Media Director 
Anthony Land. Sosa was also presented with another “award”  at the convention: 
the hard-earned title of PPM®. Sosa was one of eight people to officially graduate 
from the 2019 PPM® program and be recognized at the convention.

Taking 2020 by Storm!
Check out the AAPA Seaports Magazine 2020 edi-

torial plan, which was released at the AAPA Annual 
Convention: http://bit.ly/Seaports2020editorial. Join 
us on our ride through 2020 as we explore, research, 
investigate, lobby and identify the trends and opportuni-
ties at tomorrow’s Western Hemisphere ports.

AAPA  
Career Center

The AAPA Career Center 
is a place for both job seek-
ers and employers in the port 
industry to come together. This 
targeted site works much like 
LinkedIn or Indeed, but it is 
geared toward the port indus-
try. Registered job seekers can 
browse and apply for positions 
that employers have posted. 
On the other side, the employ-
ers can create a profile that 
allows them to post positions. 
Interested? Take a peek here: 
https://www.aapa-ports.org/
empowering/CareerCenter.aspx

Tips on Deciphering 
Research Data

When was the last time you read an 
academic maritime article for insights 
to improve your bottomline? If your 
answer was never, you are not alone. 
Academic research is usually hidden 
in journals that are either not freely 
accessible or are difficult to under-
stand. Academic studies also have a 
reputation of being theoretical in nature and seem-
ingly not very useful in practice.

If we could bridge that gap between academia 
and practice, both sides would benefit.

In the next issues of Seaports, Dr. ManWo 
Ng, associate professor of Maritime and Supply 
Chain Management at Old Dominion University 
in Norfolk, Va., will show – based on his experi-
ence working with industry partners – that this 
gap between academia and practice can be closed. 
While some academic research might not be prac-
tice-ready, if you know where to look there are 
certainly synergies possible between academia 
and industry. Join us as Ng demystifies some of 
his research in maritime analytics.

Theme: Stronger Together  
Q3 • 2020, Vol. 58

Centerspread Outsert: Conference Insider News• Mission Accomplished — Ports share some of their top challenges over the past year, and what they did to solve them. Or, in some cases, work around them. 

Stories will touch on everything from relationships with vendors to port infrastructure and personnel to finance.
• Outside Perspective — Sometimes, when you’re too close to a problem, it is tough to step back and see the bigger picture and the solution. Port partners, 

consultants, tenants and vendors share some of their success stories when it comes to finding a perfectly (hidden) solution.
• Innovative Infrastructure — The best infrastructure plans don’t just have one purpose, they fulfill the needs of the port, the partners AND the environment. 

Here are some top-notch initiatives that have been realized and are checking off all the boxes on the list. 
Event Distribution (ships in September 2020): September 13-16 – Annual Convention, Quebec City, QC, Canada October 28-29 – Energy & Environment, New Orleans, LA Date TBD: XXIX Latin American Congress of Ports, Cartagena, Colombia

Theme: Facing Forward 
Q4 • 2020, Vol. 59

Centerspread Outsert: Smart Ports
• Make It Count — When promoting your port on social media or through the press, make sure you are putting your best foot forward – and making that step 

count. Here are some examples of some fantastic ideas that really took hold… and some that seemed like good ideas but didn’t get the right kind of attention.

• In the Eye of the Beholder — What better way to promote your port than to encourage people to send you beautiful photos of your port (and its surround-

ings) in action? That’s exactly what these ports were able to do when they came up with the idea of a photo contest. Check out some of the winners and some 

tips from these ports on starting your own contest(s). • Taking a Proactive Stance — It is easy to fall into the routine of reactively addressing issues as they come up, instead of proactively working to stop them 

before they’re a problem. Some ports are incredible at this, and the stories are an inspiration. From reducing marine debris to cutting emission, from saving 

the killer whales to preserving nesting sites for birds and turtles, these ports are putting their best foot forward.Event Distribution (ships in December 2020): Date TBD: Shifting Trade 
Date TBD: Smart Ports (Information Technology)
* Features are subject to change.

  NEW OPPORTUNITIES FOR 2020➢ Centerspread feature in each issue with title sponsors and supporters, and expanded printing options and distribution 
possibilities.

➢ An RFP section to highlight current requests for proposal.➢ An Upcoming Events/Behind-the-Scenes section in the premium spot opposite the inside back cover to promote upcoming 
events, the AAPA Career Center, website resources and digital magazine readership statistics.➢ A Now Underway section to highlight and summarize port projects going on and the companies involved.

To contact the Seaports Magazine editorial staff,  
reach out to:

Pam Maher  Communications & Publications ManagerAmerican Association of Port Authoritiespmaher@aapa-ports.org • 703-684-5700

Shaneen “Shani” Calvo 
Lead Content StrategistNaylor Association Solutionsscalvo@naylor.com • 352-333-3429

ADVERTISING INFORMATION
AAPA invites you to participate in our  
award winning magazine.  
For more information, please contact Anthony Land at 352-333-3454 or aland@naylor.com.

CONTACT US!

AAPA Seaports Magazine 2020 Editorial Plan

Theme: Tomorrow Is Here 

Q1 • 2020, Vol. 56

Centerspread Outsert: Financing

• Sustainability: The Good, The Bad and The Beautiful — Sustainability is the way of the future, but it is also a reality of the now. From fuel options to 

water standards to air quality, ports and their tenants and partners are making big strides on the sustainability front – and contributing to “the beautiful” 

environment not “the ugly.” This article will be a showcase of some of the impacts we’ve made on this front.

• It’s Technology’s Turn — As ports continue to upgrade their facilities with new technology and equipment, the question is not whether it’s needed, but how 

to best mesh it with the rest of the “players” involved in a smooth-running port. Some of these steps need to happen during the planning stage, but other moves 

need to take place either just prior or just after the technology is introduced. Join us as we explore how some ports have incorporated new technology, and how 

they kept operations intact through the transition.

• Port Mastery — The port of the future is one that interlaces logistics needs, community expectations and shipping/cargo demands in addition to planning on 

terminal growth and change. As ports are modernizing, growing and changing, master planners are coming up with ways to creatively incorporate innovative 

ideas that wind together and present a user-, community- and business-friendly front.

Event Distribution (ships in March 2020): 

March 17-19 – Spring Conference, Washington, DC  

April 15-16 – Finance Seminar, Seattle, WA 

May 6-7 – Commissioners & Governing Boards Seminar, NYC  

May 18-22 – Marine Terminal Management Training, Miami, FL

Theme: Take Control of Your Journey Q2 • 2020, Vol. 57

Centerspread Outsert: Security

• Know Your RFP ABCs — Securing multiple, competitive quotes is the goal when submitting a request for proposal 

(RFP). However, sometimes the responses do not meet your expectations. What can you do to help ensure your RPFs 

are productive? Here’s a look as some of the who/what/when/where/why/how of writing an RFP.

• Getting Down with Partnering Up — When forming a partnership, it is all about making the right connections with 

the right people at the right time. Sometimes, a networking event can lead to fruitful relationships, but other times 

it is about knowing when to reach out and to whom. Some ports have formed business relationship recently that are 

skyrocketing their potential – and their bottom lines.

• Don’t Wait! Workforce Initiatives with Measurable Results — The best way to ensure you are not left with an 

empty seat and nobody to fill it is to have a plan in place. But, it cannot just be a plan on paper. The best initiatives 

involve active participation – especially when it some to finding new talent or nurturing existing talent. This can take 

place in the form of succession planning, scholarships, internships, in-house training and sponsorships.

Event Distribution (ships in June 2020): 

Late June – Special Seminar for Public Port Authority Port Directors 

July 15-17 – Port Security Seminar & Expo, San Diego, CA

Did you know that Seaports Magazine is a MarCom Awards Platinum winner? 

Platinum winners are recognized for their excellence in terms of quality, creativity and resourcefulness.

Out of more than 6,500 entries from 20 countries, Seaports Magazine was  

one of only 10 winners in this category for 2018.
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